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Summary of Results ADVANTEST.
FY2011
2Q 1Q-2Q Total
1Q QonQ YonY
Actual ) Actual %)
(¥B)
Orders 38.4 27.6 -28.3 66.0 22.1
Sales 26.8 37.7 40.1 64.5 23.7
‘ Cost of Sales 13.7 20.5 48.4 34.2 275
Gross Profit 13.1 17.2 31.3 30.3 19.7
Operating Income 0.8 -3.1 - -2.3
Non-operating income -04 2.0 - 2.4
Income before Tax 0.4 5.1 - -4.7
Net Income 0.3 -4.8 - -4.5
Operating Income
(Excluding igegration-related 1.6 l .0 -38.2 26 447
expenses)
Backlog 41.2 40.0 3.0 40.0 79.7
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2nd quarter (2Q) and first half (1H) results summary
Verigy acquisition was completed in July and became accretive from 2Q

In 2Q
+ Orders down 28% QoQ to 27.6 billion yen
Customers adjusting production along with global slowdown fears and
restricting new CapEx

- Sales up 40% QoQ to 37.7 billion yen
Conditions severe but backlog work through brought solid results

 For income, 4.1 billion yen booked as Verigy integration expenses
also 1.3 billion yen write down of investments
- Operating loss 3.1 billion yen
+ Loss before tax 5.1 billion yen
* Net loss 4.8 billion yen
- Excluding integration expenses, operating income 1.0 billion yen

- Backlog 40.0 billion yen Verigy accounts for about 1/4

In1H
+ Orders 66.0 billion yen YoY up 22%
- Sales 64.5 billion yen YoY up 24%
Both figures up YoY even excluding Verigy accretion

Outlook for Q3 onward unclear due to macroeconomic uncertainty
Advantest does not disclose outlook at this time. We will disclose
estimates when clarity improves




Summary of Results (excluding Verigy & integration costs) /ADVANTEST.

(¥B)
FY2010 FY2011
1Q 2Q 3Q 40Q 1Q 20Q QonQ
(%)
Orders 30.8| 23.3| 21.3| 33.6| 38.4 18.6 516
Sales 235 | 28.6| 254 | 22.1| 26.8 30.2 12.1
’ Cost of Sales 11.9 14.9 135 10.8 13.7 15.3 10.9
Gross Profit 11.6 13.7 119 | 11.3| 13.1 14.9 13.4
Operating Income 1.8 29 1.2 0.2 1.6 1.5 -6.2
Non-operating Income -0.2 -0.4 -0.2 0.3 -0.4 -2.0
Income before Tax 1.6 2.5 1.0 0.5 1.2 -0.5
Net Income 0.8 1.8 0.7 -0.1 1.2 -1.1
| Backiog 276 223| 182| 206| 412 207| 29|
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Orders by Business Segment ADVANTEST.
Semiconductor & Component
Test Systems Breakdown 32.6
Semiconductor & Component ¥B 26.2 Memory
] T tIS t ! P &) 21.6 m 1311 500 / Advantest 22
est systems 171 Verigy 0.7
I:l Mechatronics Systems 116
94 : —e Non-memory
|:| Services, Support & Others 1 H 196 195 B gvantest 122
<177 7.3 Verigy 6.9
1Q 2Q 3Q 4Q 1Q  2Q
EY2010 FY2011
38.4
) 405 33.6
— 27.6 .
N FY2011 2Q Orders by
Segment Breakdown
23.3 9
— 21.3 32.6
216 = |62 18.6
22.0
17.1 11.6 >
P 9.0
58| —— |63 |48
37 45 80 76| Mech.01
o 37 3.0 36 3.7 2.7 4.5 J " senice13
11Q 2Q 3Q 4Q, L 1Q 2Q Advantest Verigy |
FY2010 FY2011
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o

FY 2Q Orders by Business Segment

o Semiconductor & Component Test Systems

+ QoQ down 32% 22.0 billion yen
- Verigy contribution 7.6 billion yen

(Main factors in the decline)
- Non-memory Testers
- T2000 orders from MPUs down,

Utilization down at semiconductor manufacturers
- Memory Testers

- Falling DRAM prices on stagnant PC demand,
Many memory manufacturers restricting new CapEx

© Mechatronics Systems
+ QoQ down 33% 3.0 billion yen

(Main factor in the decline)
Restricted investment from memory manufacturers

o Services, Support & Others
+ QoQ up 66% 4.5 billion yen

(Main factor in the rise)
Increased leasing income and Verigy accretive effects
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Orders by Region ADVANTEST.
[ Japan
[ south Korea
Bl Taiwan
EE china
[ Americas
B others
38.4
4.1
(¥B)
4.2
27.6 "FY2011 2Q Orders by
3.6 A Region Breakdown
13.1
6.6
>
* Japan
9.3 0.2
8.1 8 China 0.5
2.7 [
Others
o LB : o0 o4 — 15
11Q 2Q 3Q 4Q, L 1Q 2Q Advantest Verigy |
FY2010 FY2011 *FY2011 2Q orders from Taiwan were

-1.6 billion yen due to cancelations
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o

o

FY2011 2Q Orders by Region
- As on a previous slide, lower, excluding South Korea and China, on
CapEx restrictions at customers

Taiwan
- QoQ down 92%

(Main factor in decline)

1.1 billion yen

- Memory tester orders for PC DRAM up greatly in previous quarter
Decline due to comparison effects on the above and worsening DRAM

market




Sales by Business Segment

Semiconductor & Component
Test Systems

I:l Mechatronics Systems

- Services, Support & Others

ADVANTEST

Semiconductor & Component
Test Systems Breakdown

29.6
/‘Memou

Advantest 5.3

—e Non-memory
Advantest 18.8

Verigy 55

R0ic*° "Braoff’

3.7 ' FY2011 2Q Sales by
Segment Breakdown
(¥B) 30.2
26.8
29.6
> 24.1
20.1
&0 ? 5 7.5
4.0 : Mech. 0.1
: N R e
L 1Q 2Q 3Q 4Q, L 10 2Q Advantest Verigy |
FY2010 FY2011
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FY2011 2Q Sales by Business Segment

Semiconductor & Component Test Systems

+ QoQ up 47%

(Main factors in the rise)
- Non-memory testers
- T2000 to MPUs solid
Verigy contribution big

Mechatronics Systems
+ QoQ up 51%

(Main factor in the rise)

29.6 billion yen

6.1 billion yen

- Increase in handler and nanotech products

Services, Support & Others
+ QoQ up 67%

(Main factor in the rise)

4.9 billion yen

- Verigy contribution 1.9 billion yen




Sales by Region ADVANTEST.

Japan

South Korea
Taiwan
China

Americas Overseas Sales as
Others % of Total

87.3% ;
37.7 FY2011 2Q Sales by
B) 4.2 N\ Region Breakdown

53 80.2
26.8 5 28]
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/ Others
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FY2010 FY2011
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o FY2011 2Q Sales by Region
Increase in all regions ex. China

©  Americas
* QoQup 170% 11.5 billion yen

(Main factors in the rise)
- T2000 to MPUs



Operating Inc./Gross Profit Margin/Operating Exp. ZIDVANTEST
Gross Profit Margin 51.0% Ex. Integration Expenses
49.3% 47.9% 48.7% 50.4%
""""""" ® 45.7%
20.3
(v8)| I Operating Expenses S o
[1 Operating Income / ‘|:| Integr. Exp.
Y e i
/
111 123 4
10.8 o4l -7
98 __- ___ 107 __
18 2.9
0
-3.1
1Q 2Q 3Q 4Q 1Q 20
FY2010 FY2011
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(¢]

FY2011 2Q Operating Income

+ Gross Profit Margin - 45.7%
- Lower QoQ on integration expense effects
- Margin excluding integration expense effects 50.4%

- Operating Expenses 20.3 billion yen

- Integration expenses

(booked at operating level)
-+ Verigy operating exp. 4.6 billion yen
- Others: impairment of unused assets 0.9 billion yen

2.3 billion yen

+ Operating Loss 3.1 billion yen



R&D Expenses/CapEx/Depreciation ADVANTEST.

R&D as a %
of Sales

[ Rr&D
I cCcapEx
[] Depreciation/Amortization

(¥B)

21.0% '

5.4

5.3 2.6
4.9
1.7
1.0 1.01.0 gt 1.1
o 0,
~1Q 2Q 3Q aQ | .

FY2010 FY2011
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R&D Expenses
+ QoQ up 39% 8.0 billion yen
- Verigy R&D 2.2 billion yen

CapEx
+ 2.9 billion yen

Depreciation & Amortization
-+ 2.1 billion yen
- Intangible asset amortization within
integration expenses 0.7 billion yen




Balance Sheet Assets ADVANTEST.
%) 2252  228.
Cash & Cash
Equrivalents
+ Short-term
187.3 183.0 183.2 180.3 Investments
128.1 ] Trade
24.5 Receivables
100.6 89.3 87.2 88.0
35.4 Inventories
| Other Current
96 Assets
25.7 24.4 Property, Plant &
19.7 251 22.7 32.7 Equ[inm)énl
195 22.2 24.2 235 26.4 / Intangible Assets
4.0 34 34 30 34
32.0 32.0 31.6 319 31.8 34.4 Goodwill
115 11.0 11.1 11.2 111 |” 10.8 Other Assets
Jun. 30 Sept. 30 Dec. 31 Mar. 31 Jun. 30 Sept. 30
‘10 ‘10 ‘10 ‘11 ‘11 11
*Prior to data as of June 31 2011, fixed assets other than
property, plant & equipment were included in “other assets”
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o Balance Sheet as of Sept. 30 2011

o Assets
- Cash, cash equivalents and short-term investments

Down 63.0 billion yen vs. Jun. 30 2011 65.1 billion yen
Mainly due to Verigy share purchase

Inventories

Up 8.9 billion yen vs. Jun. 30 2011 35.4 billion yen

Mainly due to Verigy accretion

Due to Verigy Acquisition, as of Sept. 30 2011
Intangible assets 16.4 billion yen
Goodwill 34.4 billion yen

o Total Assets

Up 3.7 billion yen QoQ 228.9 billion yen
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Balance Sheet Liabilities & Equity ADVANTEST.
(¥B) 2 2 8 . 9 Trade
----- Accounts
777777777 — Payable
187.3 183.0 183.2 180.3 Dapptem
Ol [ |
16.4 10.8 10.8 12.8 Current
- 165 18.7 17.7 Liabilities
. i . Non-current
324 Liabilities
324 324 32.4 c
ommon
Stock
40.5
40.5 40.6 40.6
Capital Surplus
74.6 )
65.3 64.4 65.1 Eg;g;ggg and
Others
0 Jun, 30 Sept, 30 Dec, 31 Mar. 31 Jun. 30
‘10 10 ‘10 ‘11 ‘11 ‘11
(¥B)
147.5 138.2 137.4 138.1 136.9 127.6 Equity
78.7% 75.5% 75.0% 76.6% | 60.8% 55.7% | "0
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o Liabilities & Equity

- Equity

127.6 billion yen

- Equity to Assets Ratio

Minus 5.1 points vs. Jun. 30 2011

55.7%




Verigy Purchase Price Allocation ADVANTEST.

Debt
Current Assets $400M
$630M
Net Assets
$328M
l PP&E $98M |
A Intangible Assets - JROLLTNG
: $209M (¥16.0B) ‘.| |Difference,
‘e $649M 2
1F, (va08B) 7
Goodwill »
$440M (¥33.8B)
- Amortized via schedule o
+ Amortization period :\';fT“’df impairment test to fair val
about 7-8 years rite down as necessary to rair value

13
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o Verigy Purchase Price Allocation

+ Purchase price 977 million US dollars (78.7 billion yen), net assets of
328 million dollar

- Difference of 649 million dollars (49.8 billion yen) between purchase price
and net assets

+ Via purchase price allocation, this 649 million dollar amount
Allocated to intangible assets and goodwill

+ 209 million dollars (16.0 billion yen) booked as intangible assets
Amortization via a schedule

Amortization period varies by asset type, but 7-8 years overall

* 440 million dollars booked as goodwill; under US GAAP goodwill is not
amortized. Periodic impairment tests; write down as necessary to fair value

- Purchase price disclosed at acquisition announcement approximately 1.1 billion dollars,
that amount included 175 million dollars in the convertible notes, which
Verigy repaid, so actual purchase price was 977 million dollars
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FY2011 Business Update

All Rights Reserved - Advantest Corporation

2011/10/27

o

The next section provides an overview of
Advantest’s outlook for the rest of FY2011




FY2011 2H Business Environment ADVANTEST.

15

Non-memory testers

*Advantest will utilize our strong product and
customer portfolio

*Demand growth for sophisticated and
multi-function SoC devices is expected to
continue. We will maintain and expand
business in this area

=We aim to raise market share and sales in

MCUs, power devices and .
imaging sensors, areas that remain strong

All Rights Reserved - Advantest Corporation
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O FY2011 2H Non-memory Tester Business Environment

- Customers are being very cautious in new CapEx spending, demand slowing

- Advantest will however utilize our rich product and customer portfolio in this
market, which was strengthened by the Verigy acquisition

+ SoC devices are becoming more sophisticated and gaining functionality, and
device demand continues to grow. We will maintain and expand business in
this area

+ In other areas, Advantest aims to raise market share and sales in
MCUs, power devices and imaging sensors, areas we expect to
remain strong in the market




FY2011 2H Business Environment ADVANTEST.

16

-Memory tfesters
=Severe market conditions should continue

*Rising latent demand in DRAM

- Mobile-device DRAM:
more product variety, higher speeds,
move to wider /O multi-bit

- PC DRAM:
process shrink and increased memory

capacity caused longer test times

*We expect business expansion on new
products for high-speed NAND flash

All Rights Reserved - Advantest Corporation
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O

FY2011 2H Memory Tester Business Environment

- Severe market conditions should continue due to flat PC demand and

falling DRAM prices

- Rising latent demand on production capacity increases

- Mobile-device DRAM: more product variety, higher speeds,

move to wider 1/O multi-bit
- PC DRAM: process shrink and increased memory capacity leading

to longer test times

+ In high-speed NAND flash, we expect continued strong demand

due to increased demand for SSD and mobile device applications.
We expect business expansion on new products announced this summer



AJADVANTEST.
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Mid-term Vision

Toward Further Growth
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O

In this next section Advantest explains initiatives to bring out the benefits of the
Verigy acquisition and foster growth of the company




Verigy Acquisition ADVANTEST.

18

| Stronger Business Foundation |

@ Acquisition of industry no.3 Verigy completed in July

€ Acquisition greatly expanded market and brought steady
market share increase in non-memory testers

Moved to an operating structure less susceptible to DRAM market conditions

€ Now can offer high-level non-memory testing technology
and even higher quality global solutions to customers

Advantest
18% Combined

37%

Pre-acquisition

Estimated non-memory Estimated non-memory
tester market share tester market share
(simple sum)
All Rights Reserved - Advantest Corporation 2011/10/27

Post-acquisition

O Again, Advantest Explains the Reasons for the Verigy Acquisition

+ Acquisition completed in July

+ Via the acquisition Advantest has much larger share of the non-memory

tester market, which is larger and more stable than the memory tester market

+ With this Advantest has moved to an operating structure less susceptible to

DRAM market conditions

+ Using Verigy’s non-memory tester technology and global operational base,

Advantest can offer high quality global solutions to customers




Integration Cost/Synergy Forecast ADVANTEST

(Main integration costs |

(¥B)
. t":T|2011 , | Fr20120nward
Cortals o=t | eryean
Intangible asset
amortization 2.2 1.7
One-time costs 6.3

(Cost synergy effects |

« 5 billion yen cost reduction expected in FY2014 by
integration process such as combining sales
offices and IT related savings
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O Expected Integration Costs and Synergy Effects
- Ongoing and one-time integration costs
- Ongoing costs: expected intangible asset amortization
FY2011 2.2 billion yen
FY2012 onward 1.7 billion per year
+ One-time costs: FY2011 6.3 billion yen
- Synergy Effects

5 billion yen expected in FY2014 by integration process such as
combining sales offices and IT related savings



Key Initiatives Going Forward ADVANTEST

1. Strengthen global management
& Share Best Practices

€ Reorganize/combine overseas
affiliates/subsidiaries in each region including Verigy

(Expected Outcome)
- R&D: Better R&D efficiency via knowledge sharing
among 3 R%D centers in Japan, US, Europe

- Sales &: Strengthen global sales & support
Support system from customers’ perspective

-Admin: Enhance operational efficiency and globalization

(Time Period)
Expected completion within FY2011

€@ Expand overseas production bases

20 All Rights Reserved - Advantest Corporation 2011/10/27

O Next Advantest outlines initiatives going forward for corporate growth based
on the Verigy acquisition

O The 1stinitiative is strengthening global management
+ Verigy is currently a wholly-owned subsidiary of Advantest

- To maximize benefits from the acquisition,
Advantest will reorganize/combine overseas affiliates/subsidiaries in each
region and make business more maneuverable in each region

- Taking best practices from each company,
improve efficiency and strength globally in R&D, sales & support,
and admin divisions

- To improve profitability, strengthen the company against FX movements,
and aid in business continuity planning, Advantest will strengthen and
diversify overseas production bases



Key Initiatives Going Forward ADVANTEST

2. Achieve Dominant
No.1 Market Share

€ Increase competitiveness via fast integration
of technology, customer base and product portfolio

@ Further increase trust from current customers and
pursue expanded, stable market share

€ Aim to be Dominant No.1

VLSI h s AN
reseqarc .
2011 Customer Satisfaction Survey on Chip Making Equipment BEST
. . < &
No.1lin Testers Verigy .%lmsoqw

No.2 in Testers Advantest

: Satisfacy;
No.lin Handlers Advantest GustomeLSstraction
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O The 2nd initiative is gaining Dominant No.1 market share in the tester market

- Upon completing the acquisition, Advantest examined each company’s
technological, sales and support strengths, and formulated a growth strategy
for the tester market going forward

- The core strategy is to increase competitiveness via fast integration
of technology, customer base and product portfolio
This will be the focus going forward. Some R&D projects brought about by the
integration have already launched

+ According to a customer satisfaction survey from a research company,
Verigy and Advantest took the No.1 and No.2 spots in testers
Advantest took No.1 in handlers
Advantest will further increase trust from current customers and expand
business opportunities

- Advantest aims to be the Dominant No.1 company in test solutions, to that
end we will expand market share in non-memory testers and handlers



Key Initiatives Going Forward ADVANTEST.
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3. Expand tester-related businesses,
go after new business areas

€@ Execute in new tester markets via early response
to new testing technology and needs, e.g. TSV

€ Expand tester-related business such as service
solutions and probe cards

€ Cultivate new non-tester business areas,
e.g. terahertz imaging systems, MEMS
devices and electron beam products

TAS7500, terahertz spectroscopic
imaging system for non-destructive
- pharmaceutical pill analysis

All Rights Reserved - Advantest Corporation
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O Third is expanding tester-related business and entering new markets

+ Advantest has announced reallocating our staff resources, enriched by the
acquisition, to growth areas

- Areas of focus to cultivate benefits from the acquisition are

expanding the tester-related business and cultivation of new business areas

- Specifically

- Execute in new tester markets via early response to new testing
technology and needs, for example TSV

- Expand tester-related business such as service solutions and probe cards

- Cultivate new non-tester business areas, such as terahertz imaging
systems, MEMS devices — which Advantest has produced for it's products
and now aims to sell externally — and electron beam products




Mid-term Targets ADVANTEST.

Sales 250 billion yen

Operating Income Margin 20%+

Combined Tester & Handler Market Share 50%-+

€@ Expand sales and income in these areas
*Tester business, handler business
*Tester-related business
New business areas

@ Above targets are for 3 years after integration
(FY2014)
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O As afinale, an overview of Advantest’'s mid-term management targets

+ As discussed in previous slides, to maximize benefits from the Verigy acquisition,
Advantest will quickly reorganize group companies and utilize staff resources

enriched by the acquisition.
Advantest aims to expand sales and income of its 3 pillars of testers,

tester-related businesses, and new business areas

+ Specific targets
250.0 billion yen

Sales
Operating Income Margin 20%+
Combined Tester & Handler Market Share  50%+

+ These targets are for FY2014, 3 years after integration

+ The business environment for semiconductor equipment makers is weak, and
the outlook unclear. In times like this the Advantest Group will vigorously work

together in lockstep, with a sense of speed, for future growth and prosperity



ADVANTEST
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NOTE

*Prepared in accordance with US GAAP

*Cautionary Statement with Respect to Forward-Looking Statements

This presentation contains “forward-looking statements” that are based on Advantest's current expectations, estimates and projections. These
statements include, among other things, a discussion of Advantest's business strategy, outlook and expectations as to market and business
developments, production and capacity plans. These forward-looking statements can be identified by use of forward-looking terminology are
subject to known and unknown risks, uncertainties and other factors that may cause Advantest's actual results, levels of activity, performance
or achievements to be materially different from those expressed or implied by such forward-looking statements. These factors include: (i)
changes in demand for the products and services produced and offered by Advantest’s customers, including semiconductors,
communications services and electronic goods; (i) circumstances relating to Advantest's investment in technology, including its ability to
develop in a timely fashion products that meet the changing needs of semiconductor manufacturers and communications network equipment
and component makers and service providers; (iii) significant changes in the competitive environment in the major markets where Advantest
purchases materials, components and supplies for the production of its products or where its products are produced, distributed or sold; and
(iv) changes in economic conditions, currency exchange rates or political stability in the major markets where Advantest procures materials,
components and supplies for the production of its principal products or where its products are produced, distributed or sold. A discussion of
these and other factors which may affect Advantest’s actual results, levels of activity, performance or achievements is contained in the
“Operating and Financial Review and Prospects”, “Key Information - Risk Factors” and “Information on the Company” sections and elsewhere
in Advantest's annual report on Form 20-F, which is on file with the United States Securities and Exchange Commission.
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